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Effects on the Marketing Mix " brand equity *
Mediation with an emphasis on ** word of mouth advertising
( Case Study: Consumers of mobile phones Samsung
The official representative of Tehran province )

Dr dehghanan - yahya Abdollahian *

Review:

This research is based on structural equation modeling of the relationship and impact on the
marketing mix elements and brand equity measures mediating effect of advertising is word of
mouth. the study's data through the questionnaire accepted A total of 400 questionnaires
distributed to the agency official Samsung mobile phones in Tehran , 384 questionnaires were
collected . The results showed that the correlation between the two major variables , and that
there was a direct relationship . Effect relationship between the independent and dependent
variables to investigate and mediate indirect effect of word of mouth advertising and the results
of the descriptive statistical analysis and modeling in LISREL software . Mouth advertising
relationship between the main component of Marketing Mix ( price and product) and brand
equity ( between Samsung mobile phones, consumer research population ) to mediate , and the
ultimate rejection of two other hypotheses and research model (Figure 2 ) and the author of
distribution and promotion ( marketing mix ) on brand equity was mediated through word of
mouth advertising .
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