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An investigation the relation between brand equity and customer
satisfaction based on Aaker model

(case study: Iran insurance company ,Mashad ,Iran)

***Saman taheri aval **Behnaz daneshmand *Dr.Hamed Hghtalab

Abstract:

Brand is a strategic necessity that help the organization in the fields of creating
more value for customers and also providing constant competitive advantages
and customer satisfaction. In current research we attempt to investigate the
relation between brand equity and customer satisfaction of iran insurance
company in mashad city. This study,based on aim,is an applicable research and
based on data collection method ,is a descriptive research.the using data was
gathered by reliable and valid questions from sample. questionary was planned
upon likerd spe ctra. It is in the fileds of correlative investigation.the sampling
method in this research is accidental glomerulate method.

by using spss statistical software,the obtained data are analyzed.then
conclusions and offerings are reviewed.The result showed that the brand equity
has positive and direct relation with customer satisfaction.

Key words:brand equity, ,brand loyalty, Perceived Quality
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