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Age Below
Group 20's

Rate

(%)

20s | 30s | 40's | 50's 60’s

15.6 279 | 309 | 905 | 783 | 7.73
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Mobile Advertising

Abstract

The very fast progress in technology especially in the area of information technology makes
its merge in commerce and trade and creates the E-commerce. Mobile commerce is one of the
E-commerce branches and mobile advertisement is of the branch from Mobile commerce.
Mobile advertising has developed rapidly and its different variety of it has created.
Companies can target specific costumers and make permanent access to consumers for their
possible because people have mobile wallet permanently with their immediate feedback can
aso won the customer whether or not absorbed. Despite of advantage of mobile
advertisement, there are alot of obstacles ahead, for this challenges and obstacles we can hint
to consumer right and entering to their privacy area. The mobile of people is the privacy of
each person and we have to be aware about this issue. In this article we try to defined,
components, framework, goals, advantages and disadvantages of the perspective of the future
amodel to be expressed.
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